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Abstract 
The 2012 Taiwan presidential election had aroused great sensation in people of 
both sides of China mainland and Taiwan. As for the television debate of the 
candidates in this general election, the candidates’ political propositions were 
presented in front of the voters through the TV live. Meanwhile, this political 
campaign link was greatly focused by the mainland media and mainland people on 
line an off line. Therefore, does the television debate have real-time effect on shaping 
the candidates’ images? How long will such effect last? Or, if there is no remarkable 
effect, where does the audiences’ impression towards the overall image of the 
candidates come from? Based on such discussions, this paper studies the real-time 
effect and time-lapse effect of the television debate of the general election in Taiwan 
in 2012. Meanwhile, it starts from the long-term report from the mainland media 
towards the candidates, and discusses whether the media’s long-term setting for the 
candidates’ images has caused some effect. 
Through the research, the media makes long-term report on three candidates in the 
preset framework, which indeed has influence on their images in the audiences’ mind. 
However, from our experimental status, watching the television debate does not change 
the interviewees’ impression towards three candidates, or such change is not obvious. The 
research data also indicates that the time-lapse effect of the television debate on shaping 
the candidates’ image is relatively obvious. In a word, media’s setting on the candidates’ 
images has long-term effect, and it can affect the news audiences’ evaluation on the 
figures. However, such influence force generates based on the long-term and continuous 
news report. In short term, for instance, watching the television debate for one time is not 
enough to change some figure’s image in the audiences’ mind. If such report is 
overlapped and continuous, the situation will change. 
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第一章 引 言 
 1
第一章 引 言 
2014 年 11 月 29 日，台湾地区地方公职人员“九合一”选举投票结果揭晓，
在选举产生的 22 个县市的县市长、议员、以及乡镇长、村里长等中，国民党获得
6席，民进党获得 13席。[1]  在此次选举中，于 11月 7日进行的台北市长选举电视
辩论——连胜文和柯文哲的选战吸引了海峡两岸诸多民众的关注，大陆媒体也进









电视辩论直播是 1994 年 10 月 2 日的台北市长候选人电视辩论，其间民进党陈
水扁、国民党黄大洲、新党赵少康参加了辩论，研究证实电视辩论能够吸引选























































































































评判。[27]  Campell 从行政经验、领导才能、个人条件、政策立场四个方便研究
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